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festivalevent......

The hiennial Manchester International

Festival saw its second event in July.

Taking place in various venues across the

city, the Festival includes opera, dance,
theatre, music recitals, exhibitions, DJs
and live music performances - many of
them free. There is also a strong
emphasis on educating and inspiring
younger audiences with MIF Creative,
which exists to weave an educational
purpose into the proceedings.

Julie Harper reports for L&SI . . .

The festival’s technical
director Jack Thompson.
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UK - The hub of activity is Albert Square,
where the Festival Pavilion provides

a family-friendly meeting place by day
and plays host to DJs and live music by
night, whilst the 400-seat Pavilion Theatre
runs two shows in rep.

Power for the site is supplied from the adjacent
Town Hall; everything in the Pavilion, including
catering, runs off one 63A phase, with a further
two 63A supplies running the Pavilion Theatre.
Back-up is provided by two Speedy Hire
generators which, says Festival technical
director Jack Thompson, take his team only five
minutes to re-plug in the event of an
emergency.

“Manchester City Council have been absolutely
brilliant,” says Thompson. “There has been

a lot of consultation and co-operation from
every quarter, be it environmental health,
planning permission or licencing.”

He adds: “The business community realises
what a good thing the Festival is for
Manchester, and that if it is to happen, it must
be supported.”

Support comes not just in financial form but
also in the time and expertise of businesses
and organisations around the city.

“Erecting the 21m high Festival Pavilion near
a listed monument (the Town Hall) needs the
consent of English Heritage, amongst others,
which alone can take between 6-8 months to
obtain,” continues Thompson. “Manchester-

based Stephenson Bell Architects did a lot to
sort this out for us. The Festival has become

Manchester International Festival

very much an integral part of the city life and we
have a policy of using local expertise, suppliers
and technicians on every level.”

The talent may be local but the reputation is
international: the main criteria is that all pieces
are new and created specifically for the festival.
This attracts a wide range of artists, many of
whom are trying out new mediums.

The premiere of Rufus Wainwright's first opera
Prima Donna took place at the Palace Theatre
on 10 July: it travels to Toronto and Australia
before returning to Sadlers Wells next year.
Written and sung in French and produced in
partnership with Opera North, the
production’s vivid colours and huge set are
as bright and flamboyant as the composer
himself.

By contrast, Everybody Loves A Winner takes
place in the much smaller, in-the-round setting
of the Manchester Royal Exchange Theatre
which is transformed into a bingo hall for the
occasion.

Albert Square again becomes the focus of
attention on the middle weekend for The Great
Indoors, an event designed for children and
composed of 17 individual performance spaces
within in the labyrinthine Town Hall. Frequented
by adults as much as children, the event gives
the opportunity to see rarities such as Martin
Muller’s kinetic sculptures as well as inventions
such as Logos Foundation’s Pneumaphones -
large, inflatable musical cushions. Much of the
installation for The Great Indoors was carried
out by Manchester-based DBN Lighting, with
video installation by Keyteq and sound by Tube
UK Ltd.



Clockwise from top left: A scene from Prima Donna; The set of
Everybody Loves a Winner; (L-R) Claire Windsor, Peter Rice and
Richard Owen (Everybody Loves a Winner); Victoria Brennan and
Peter Mumford (Prima Donna); Colin Pink and Stuart McPartland
(Prima Donna).

Thompson is full of praise for his team: We have so many good,
knowledgeable people working on the festival. The co-operation is great
... No sooner do we radio through a request than we see it happen
before our eyes. Katie Vine, our technical coordinator, has an amazing
ability to make things happen in a short space of time.

The learning curve between the first and second MIF has been meteoric:

The major difference is, second time around, we are not continually
fire-fighting, we are just adapting as we go along - and our ability to
adapt is dynamite!

Definitely not one for the children is Punchdrunk s It Felt Like a Kiss,

a co-production between BBC film director Adam Curtis and
Punchdrunk theatre company, with music by Blur s Damon Albarn. The
promenade experience centres around a 32-minute film and is located
within a near-derelict 5-storey office block in the Spinningfields district.

More than 40 shows run throughout Manchester International Festival,
with an additional 21 companies involved across the two days of The
Great Indoors. The MIF has a core team of 60 and over 300 volunteers
whilst Thompson s technical team numbers around 140 (40 of whom are
employed on Prima Donna alone).

18 extraordinary days indeed - plus the get-out!

Everybody Loves A Winner

The audience for Everybody Loves A Winner are drawn into a casino-like
environment as they enter the foyer. Non-neon rope light adorns the area
around 12 fruit machines, while a backing track provides a bingo hall
cacophony.

The show was specially commissioned to fit the space at the Royal
Exchange. Lighting designer Chris Davey - who also lit Carlos Acosta s
dance programme at The Lowry - designed the lighting to switch
between the real bingo world and a more surreal atmosphere when the
action cuts to moments of introspection from each of the characters.

| relied heavily on practicals including LEDs from Batmink, placing blue
and red LEDs under all the tables for the heighten moments, says
Davey. The LEDs are really bright so make the tables look like they are
floating.

Davey s design makes expansive use of the in-house rig, augmented by
a large number of Anytronics dimmable fluorescent tubes, over 70m of
Batmink LED Neon Flex and eight Mirror balls. The Anytronics
fluorescents create the naturalistic, cold fluorescent feel of the bingo
hall , whilst the permanent moving light rig of VL1000s, ETC Revolutions
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Crew credits (Everybody Loves A Winner):

Lighting Designer: Chris Davey

Sound Designer/Head of Sound: Steve Brown
Writer/Director: Neil Bartlett

Designer: Miriam Buether

Music: Simon Deacon

Head of Lighting: Richard Owen

Deputy Head of Lighting: Kay Harding

Assistant Lighting Technicians: Lorraine Marshall, Matt Lever

Deputy Head of Sound/Operator: Peter Rice

Sound Technicians: Claire Windsor, Paul Gerry Marsden

and Martin TW1s are used for the more theatrical moments. The
remainder of the conventional rig picks up other areas as needed;
control is from a Strand 550 desk.

Sound

The show has a strong musical element so sound designer Steve Brown
uses a Meyer system in a Rock n Roll-style combination: 56 UPM
speakers are arranged around the balconies for overall cover with JBL
Control 1s acting as delay fills in the corners. Four Meyer MSLs and two
Meyer USW subs are suspended in the central mid-stage basket to
handle the musical and vocal element. The central cluster serves to draw
the audience attention into the stage, gives a good even coverage and
simultaneously acts as foldback to the actors.

There is no live music, Brown and MD Simon Deacon choosing instead
to put all music on a playback system to make it easier to control in the
round.

The actors have no lapel microphones, and use a combination of six
hand-held Shure UR2 radio mics, with other sound and vocals being
reinforced via four Neumann KMR 81 shotgun mics. AKG414 and 214
floating mics are suspended from the central basket to provide greater
ambience.

The show is driven by a custom Cadac desk, built by one-time head of
sound Phil Clifford, and is fully modular. 10 outputs are used for
Everybody Loves A Winner. TiMax software provides 16 more outputs
and an efficient speaker management system.

Prima Donna

Lighting

Anthony McDonald s set design for Prima Donna involves a giant glass
room which explodes into components involving trucks, painted
backdrops, highly reflective sides and, most challenging, a back wall of
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